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Tuesday, April 7, 2026
Co�man Memorial Union Theater
What can be shared in just seven minutes?
Listen in as eight professionals from the 
fields of apparel design, architecture, 
graphic design, interior design, 
landscape architecture, product design, 
UX, and retail share thought-provoking, 
inspiring, and often humorous tales from 
the design trenches.
Talk it up!
#Designin7 and @UofMDesign
design.umn.edu/Designin7
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Maurice Blanks
Co-Founder and Retired COO
Blu Dot

Maurice Blanks is a designer, entrepreneur, 
and co-founder of the modern furniture brand 
Blu Dot. Originally a Chicago architect, 
Maurice served as Blu Dot’s COO from 2002 
to 2024, scaling the company to 17 global 
stores and winning the 2018 Cooper Hewitt 
National Design Award. A dedicated 
community leader, he serves on the boards of 
the Minneapolis Institute of Art, the 
Minneapolis Foundation, and the UMN 
College of Design. He also advocates for 
human rights through Arc Minnesota.
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Starting as an intern 24 years ago, Anne 
Porter is now LHB’s PreK-12 Studio Leader 
and a Certified Interior Designer. Her 
expertise ranges from predesign to public 
engagement, anchored by a unique 
"strangers-into-friends" approach to 
leadership and mentorship. A lifelong 
Superior, Wisconsin resident, Anne is deeply 
invested in her community, serving on 
the City Planning Commission and 
Redevelopment Authority. When she isn’t 
shaping the future of learning spaces, she 
enjoys cooking, exploring forest trails, and 
spending time on Lake Superior with her 
family and dog.

Anne Porter
Studio Leader/Senior Interior Designer
LHB
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Satoko Muratake
Director of Process
TEN x TEN Studio

Satoko Muratake (BED ‘01, MLA ‘04) is a 
landscape architect whose design approach 
focuses on listening to both people and the 
land, weaving together community narratives, 
history, and environmental context. Raised in 
Japan, she developed a deep appreciation 
for nature that informs their vision for 
sustainable, circular human habitation. She 
prioritizes using recycled and locally sourced 
materials to minimize carbon footprints. 
Outside of work, she finds inspiration hiking, 
foraging, and creating botanical art with her 
daughter—a lifelong connection to the natural 
world that remains the heart of her 
professional practice. Her favorite plant is 
moss (Bryophyta).
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Thomas Heller
Associate Vice President of Marketing
Cassia

Tom Heller (BS ‘97) is the Associate Vice 
President of Marketing at Cassia, a creative 
executive and brand strategist rooted in 
design-driven storytelling. He bridges the 
worlds of art and business to help 
organizations clarify their identity and drive 
growth through meaningful connections. His 
expertise spans creative leadership across 
complex, human-centered industries, 
including healthcare and senior living. 
Tom believes strong design is about empathy 
and clarity, o�ering a practical perspective on 
how creative thinking translates into 
real-world influence, organizational change, 
and career longevity.
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Korynn Newville
Artist and Architect

Korynn Newville (BDA ‘16) is an 
interdisciplinary artist and architect based in 
Minnesota and Idaho. Her work examines the 
intersections of the built environment, 
landscape, and human impact, using material 
assemblies that bridge natural and 
constructed states. Through site-based 
observation, she explores how land, 
infrastructure, and time overlap. Korynn’s 
background in sustainable construction 
informs her focus on material longevity and 
the consequences of human decisions. She 
holds a Bachelor of Design in Architecture 
from the University of Minnesota and a 
Master of Architecture from the School of the 
Art Institute of Chicago.
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Jonathan Sollie
Partner and Head of Digital
Friend and Fort

Jonathan Sollie began his design career in 
2011 after earning a BFA in Graphic Design 
from UW-Stout. His experience spans roles 
from Director of UX to Principal UX/UI, where 
he led complex medical device design and 
research. Currently, he is a Partner at the 
Minneapolis-based studio Friend & Fort, 
balancing business development with digital 
design. Alongside his current business 
partner, Jesse, he launched the arts and 
culture magazine Pepper—now in its 15th year 
as a student-led publication. Today, his career 
remains rooted in the creativity and friendship 
that began in Wisconsin in 2007.
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Martasia Person
Menswear Designer
Target

Martasia Person is a multidisciplinary creative 
and design leader with over a decade of 
experience in the fashion industry. Currently a 
menswear designer for Target, she specializes 
in building commercially successful products 
that balance storytelling with strategy and 
execution. Known for her sharp eye for detail 
and systems-oriented thinking, Martasia 
blends cultural insight with data-informed 
decision-making. Whether leading design 
initiatives or mentoring emerging creatives, 
she is driven by the belief that great design 
must be both impactful and scalable, creating 
deeper emotional connections with 
consumers through care and innovation.
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Hayley Matthews-Jones
Founder and CEO
Minneapolis Craft Market and Minneapolis 
Vintage Market

A native of London, Hayley Matthews-Jones is 
the Founder and CEO of Minneapolis Craft 
Market and Minneapolis Vintage Market. Since 
2015, she has cultivated a thriving local scene, 
collaborating with over 3,000 artists, 600 
vintage vendors, and dozens of venues to 
become a staple of Twin Cities culture. Her 
brands host more than 120 pop-up events 
annually, along with a permanent retail 
location at the Meet Minneapolis Visitor 
Center. Hayley’s work continues to bridge the 
gap between local makers and the broader 
Minneapolis/St. Paul community.


